Follow this framework when writing your Ad Copy:

Use Your Branded Voice

Simplify

Remove The Fluff

Highlight Benefits
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[ Prospecting ]

Keep it light
Keep it descriptive

Speak to the specific
end consumer in mind
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Begin With The Reviews

| Re-Engagemen |
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What are you solving?

What are the potential
pain points you're highlighting
that your product solves?
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Push for the sale / conversion

Apply urgency

Apply promo/offer
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Keep these components in mind when structuring your Ad Creative:

(Note: They don’t have to go in this exact order. Mix and match!)

G “
[ Problem Setup / Pain Points ]

Present Solution

Highlight Features AD CREATIVE “BRICKS”

Benefits

Social Proof / Reviews / Validation
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Objection Handling

Demonstrations B-Roll / Transitions

Call to Action Branded Elements




